. 1800 388 4264
.I l rC Human understanding nrchealth.com

HEALTH

Brand Personality Dashboard

The Brand Personality Dashboard is designed to provide additional context behind

the distinction and value of a healthcare brand, by examining consumers who select brands top- of-
mind. Use the Brand Personality Dashboard to understand the unique attributes that set your brand
apart from competitors.

Selecting your Brand

Your organization has the opportunity to determine how you want to represent your brand. You may
want to show your entire health system (aggregate level), individual facilities, and/or additional
groupings. When viewing the brand dashboard, you can toggle between these different brands.

BRAND MARKET
Brand A State of California y
Search Q Choose an available Brand to see a

| Branda summary of what is happening for this area of

Brand B your organlzatlon.

Brand C Trend

Brand D inses within the survey period Quarter Q3 2018:

error range: + 1.3%

Brand E w likely would you be to recommend ~Top of Mir

Brand F

Brand G romoters e Detractors

Brand H o

Brand A 220

Additional brands can be added upon request.
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Selecting your Market

Upon selecting your brand, your organization has the opportunity to determine the market in which
you want to see your brand represented. The amount of markets you may have listed are unlimited,
but they are based upon state, county codes and/or zip codes.

BRAND MARKET
Brand A 4 State of Califonia V|
REPORT 2= EAIch Q
NPS e
State of Alabama
State of Arizona Choose an available Market to choose the
RERORTICTINGS State of Arkansas market you wish to see your brand
ZiMPEmORS 2 State of California represented.
State of Colorado pp of Mind Hospi
sl State of Connecticut
All 4

State of Delaware

TOP OF MIND MENTION State of Florida -

First Top-of-Mind Mention 4 20
Competitor 1 12
@ Brand Dashboard
Competitor 2 177

Additional markets can be added upon request.

Selecting your Time Period

Your organization has the opportunity to determine the time period reflecting within your dashboard.
This allows you to choose the amount of time represented in each data point (month, quarter, year,
etc.) as well as the last time period that should be shown.

G2 Subscribe L Export Quarter 4 Q32018 ‘

Month B
Quarter
D Choose a Time Period to determine how
Year much data should reflect in each data point,
FQ (July) as well as the last date that should be
FQ (Septemb.. included in the reporting period.
FQ (October

| 257 e 0
FY (Jul

260 T B T
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Exporting your Data

All dashboard information may be exported into a number of different formats, including: PDF, Image
and CSV.

G2 Subscribe o Select ‘Export to PDF’, ‘Export to Image’ or
‘Export to CSV’ to export dashboard data
into the format of your choice.

Subscribing to the Dashboard

Each user has the opportunity to set up dashboard subscriptions — which allow the dashboard to be
emailed directly to selected users per your preferred frequency.

G2 Subscribe &, Export  ~

Select ‘Subscribe’ to set up subscriptions for
: yourself and your team. Choose who the

(2 Subscribe for Report report should be sent to, how frequently, and
what format is most appropriate.

REPORT NAME

SENDREPORTTO | smccann@nrchealth.com (X) "
Add emails

FREQUENCY Set Freguency. 4

outPuT ForMar @ PDF
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Reviewing Data Points

Each metric is represented in a separate graph. Within the bar graphs, you may view each given
time period’s data by hovering over each section. Each data point allows you to see your brand,
timeframe, the metric of review, your brand score, top of mind n-size, total market responses and

standard error ranges.

Brand Personality Dashboard

Market Responses within the survey period Quarter Q3 2018: 9,184
The standard error range: + 1.0%

- - Hover over any data point to be provided with
Distinction . : View! Repart il
information specific to that point in time.

Very
Unique/Different (5) Unique/Different (1)

Brand A B 3
Competitor 1 1 Brand A
, Q32018
Competitor 2 Unique/different hospital is from other hospitals in area: Very Unique/Different (5)
Score: 25.6

Top of Mind n-size: 1,982
Market Responses: 9,184

In the State of California market within the survey period Q3 2018,
the sample was comprised of 9,184 households

The standard error range for a sample of 9,184 is
= 1.0% at the 95% confidence level

Interpreting the Data

Each metric’s graph provides information regarding all response options, your score per option, and
relative competitor information for the same metric. While each graph represents different metrics,
all graphs can be interpreted in the same way.

. The metric being represented is reflected
Brand Persona"ty Dashboard under the main section titles (either

‘Distinction’ or ‘Value’).
Market Responses within the survey period Quarter Q

The standard error range: + 1.0%
Your brand score per

possible.respense is
represented on the top bar

graph.not At Al
Unigue/Different (1

Distinction

Competitor 1

Your competitor brand 7.0 56
scores per possible response
are represented underneath

Competitor 2

your brand’s bar graph.
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Reviewing Detailed Distinction/Value Metrics

The two main sections highlighted in this dashboard are ‘Distinction’ and ‘Value’. Each
encompasses a humber of independent metrics. To review these in greater detail, you may open up
the full listing of metrics in each section. To see the listing, simply click on the magnifying glass icon.

Distinction View Report >

Uniquef\lg’)eifrfy;renl (5) 4 3 2 Uniqt?e?é)ﬁeﬂnl (1)
Brand A 2586 332 302 63 48 Open up the metrics found
Compstior 1 178 282 38 94 108 within ‘Distinction’ and/or ‘Value’
Competior 2 &2 S 380 70 56 by choosing ‘View Report’ in

the top, right-hand corner of

Value View Report each section.

Itis :\e;:lytyu;n the ltis onu\;w Way i not moving Itis udr:)x\: way It is“::;"dyo:r:‘the Don't know
P 281 ' 44.; l 15.0 19 07 10.1
Competitor 1 236 418 16.4 27 32 122
Competitor 2 226 426 16.7 21 02 15.8

Understanding the Profile View

The profile view allows you to see one or more default metrics making up the ‘Distinction’/’Value’
section. The default view does not include information from your competitor set, but this may be
added at your discretion.

srap arKeT
Brand A 4 state of Calfomia 4

The bar graph represents your score

REPORT
Distinction

(always in blue) per response option. . s

REPORT SETTINGS

COMPETITORS
Select Competitors 4

The Stes +
Question: If Top of mind Hospital were a person, how would you describe your relationship with them? (Please select a single resgfife)

ETRICS
jospital Brand Personaiity 4

eBrand A

Acquaintance

Aversion/Hostility

brands top-of-mingilise the Brand

You have the opportunity to add in any competitor/s you wish from your competitor set by selecting them
in this list beneath ‘Report Settings’.

The metric being represented within the graph is labeled on the left hand side of the screen beneath
‘Report Settings’. The full version of the question is found at the top of the report, above the bar graph.
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Updating the Profile View

The profile view can be customized/altered as needed from the default view. To make any changes,
click on the pencil icon on the top, right-hand corner of the ‘Metrics’ and/or ‘Competitor Set’
sections.

REPORT SETTING S

COMPETITORS Click on the drop down menu to toggle

All P between different competitors and metrics.
METRICS

Top of Mind Hospita 4

Understanding the Trend View

The trend view allows you to see trending (over your selected timeframe) for one metric making up
the KPI’s score. Also included in this view are all scores from within your selected competitor set.

Resources  Shannon McCann

BRAND MARKET
Brand A 4  State of California 4

REPORT
Distinction

Distinctigg G swsabe | L Bpon - Quarter 4 Q32018 4
REPORT SETTINGS Profile
S Competis et Respon B2 period uarer 2 2016:9,104 The line graph represents your scores, per

4 The standard error range: + 1.0%
Question: If Top of mind Hospital were a person, how would you describe your relationship with them? (Please jlllect 2 s\ég\érersjmnse

onse option, over time. You have the
e o *Chidhood Fiend o oppertunity teshow-competitor-seores: as
well.

prics
pital Brand Personality 4

examining consumdiivho select
brands top-of-mindMice the Brand
Personalty dashilld to understand
the unique atribulllthat set your
brand apart fromlimpetiors.

You have the opportunity to add in any competitor/s you wish
from your competitor set by selecting them in this list beneath
‘Report Settings’.

The metric being represented within the graph is labeled on the
left hand side of the screen beneath ‘Report Settings’. The full
version of the question is found at the top of the report, above

Q32016 Q42016 Q12017 Q22017 Q32017 Q42017 Q12018 Q22018 Q32018

the line graph.
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